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VIDEO MODULE 2 – CONTENT CREATION

WORKSHEET

[bookmark: _Hlk34232102]Summary:

Today, we are going to create your actual posts!

A few general tips:

· Contrary to regular/academic writing, paragraphs more than 1 sentence can become too much text on the screen, and can deter people from reading your post. Break up the text by adding a line in between each sentence, making it easier on the eye.

· Add an image to support your posts wherever you can, this helps with catching the reader’s eye and getting them to stop scrolling.

· Use emojis (the smiley faces etc. on your phone) – for some reason the algorithms love this and again it helps with getting the reader’s attention.

· Not every post has to be an essay! Mix it up by making some longer posts, and some shorter.

· Avoid putting your website URL in the body of the text whenever possible – the social platforms want to keep the users on their site for as long as possible, so they will limit the amount of people that will see posts with external links.

· Keep the tone of your posts conversational, like you’re having a conversation with a single person.

If you’re stuck for ideas, below are some examples of my own posts for each category. Feel free to plagiarise this as you wish! 😉
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Examples of “Why I Love What I Do” Posts
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Examples of “Behind The Scenes” Posts
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Examples of “Sales” Posts
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Our aim here is not necessarily to become copywriting experts overnight – our aim is to get it done because imperfect action beats perfect inaction every time, and DONE is much better than PERFECT!

I’ve also provided a template online, which you can download below the icon for this worksheet. You can use this to organize your posts in the one place.


Action Items:

1.) [bookmark: _GoBack]Write your 12 social media posts, using the template and example posts provided.
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COMBINED SERVICES RSL CLUB CO-OPERATIVE LTD
"BARRACK STREET. SYDNEY N
PHON

9209.3685 FAX:9299-1655
ABN: 1348550 6734

28122019

T'd like to thank Doreen Francois at Fortssiimo Marketing for her 5-day
challenge.

Doreen with her passion, knowledge and personality made this a fun and
rewarding challenge.

“To be honest, 1 did not know where to start with marketing for a small
business and found things a bit daunting but Doreen was able o get me
out of my comfort zone, she made me think and come up with some
quick and simple ideas which became the basis for an efficient and
effective marketing plan that can and will bring in achievable results.

Cahill Poulter

General Manager
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Linkedin for Lead Gen System.

“This includes my exactsystem from beginring o end. vith templaes and
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‘Something not everyone knows about me s that apart from complete, end-to-
‘end marketing implementation work (done FOR you), | k0 ofer a marketing
‘mentoringicoaching servce.

“This s idealfor smallbusiness ovmers who want 0 earn mare about
marketing and are keen {0 implement markefing sirategies themselves.

How does itwork?
# We mest every week for a 60-minute video call.
# We start the joumney by estabiishing your goals and main areas of focus.

# We develop 2 markeling strategy tailored to your specific business/indusiry
and your objechves.

# We establish common-sense next steps and | give you homework to do.
before the next cal.

# 1 coach you in areas such as Linkedin Lead Generation, efiective.
‘copywiting. social media best praciices and other orgaric ways fo promote.
your business vithout paying 2 cent for advertisng.

# | check in with you regularly, but am also available af any fime for support
25 el a feedback on your work.

# 1 help you develop the right mindset to help you reach your goals faster.

# 1 hold you accountable and yes - | absolutely dish out tough love as
required. #somynotsory

# Fm 110%in your comer and absolutely want fo see you succeed!

youd ke me 10 help you grow your business vith marketing, send me a
message! &





image3.png
Tings 175010

*

s cting n enginesring worksross

sstessses s

somen fonto

o

an msennas such s feundation & or

073 i v 2 1 i S restays
of approx 0 tshandiers
Defnay offunin st o, an s have 3 massie st spat o rs

industy nd e paop 1. Whch  why | specilse in
busntses win e marksing!

g ndusal

beteve ha,done ight, maketing can scualy b se

But apar fom tht bt of paper, |40 3 LOT of ongaing eaming and ese
> 2125 Such Sansumar sV, pEyEhaagy. 2ndthe mastcur
d practices tosay U133t with whats happening and

i tr2 most st





image4.png
Doreen Francois
Q2019 @
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